Dear FCC Commison

u need real facts of this Petion to deny because it will harm customers at any mobile carrier and T-
Mobile as well i sware i take my time u need to see this because i don't like at&t and u want to hear
real True T-Mobile is real low cost carrier because why u know how redicous AT&T is doing this its
not about specturm going after customer who left AT&T okay they hire so much people to hurt the
american and kids likes Prepaid serivces of T-Mobile

read the real facts of T-Mobile Industry this crock of shit but T-Mobile important carrier i urge
california to see this right of way u hear me here the facts

The Wireless Industry

The wireless industry has evolved far beyond ordinary telephone communication. New ways of
communicating have revolutionized the industry and consequently, changed the way consumers look
at wireless.

The category is still one of the fastest growing industries around with new technologies continuously
being introduced, and consumers demanding

Consider these facts:

?234 million Americans age 13 years+ are currently using mobile devicesl1

?1 in 10 Americans still do not own a cell phone2

?50-70 million customers buy new wireless services each year2

?Customers spend over $135 billion dollars annually on wireless products and services2

?The number of wireless-only U.S. households has risen to 22.7%3

?The number of subscribers sending texts, playing games, listening to music and accessing the web
from their mobile devices is increasing month over month

To serve the needs of the American public, wireless retail stores have become a staple in
neighborhoods across the country. With this in mind, T-Mobile® continues to expand its retail
footprint, bringing its award-winning customer experience and the company's wide array of innovative
products to more people nationwide through the introduction of the T-Mobile Premium Retailer?
Program.

At T-Mobile® we consider ourselves a leader in the wireless world and we want you to help us lead
the way to the bigger and the better.



and jobs include T-Mobile

Unlike many other retail opportunities, running a T-Mobile® Premium Retail Location is simple. Other
industries have too many factors to worry about ? health inspections, expiration dates, special recipes
to learn, large investments in inventory?the list goes on and on. But the T-Mobile Premium Retailer?
Program offers retailers the chance to enjoy benefits hard to find anywhere else, including:

?Revenue that continues even after customers leave the store

?Products that are in-demand year-round

?No perishable goods

?Consigned inventory model

?No rising food costs

?Products appeal to a wide demographic

?Professional staffing

?Typically lower turnover in staff

?Manageable hours

?A product line that is innovative and evolving

?Simple build out

Furthermore, through the brand's products and services, T-Mobile® Premium Retail stores have the
advantage of being one of the few places that truly help consumers stay connected with those things
that matter most to them. T-Mobile® helps make connecting with friends, family and business
colleagues easier, more fun and more meaningful for over 33 million U.S. customers.

because it was the only company truly aspiring to be a service-driven company ? which fit perfectly
with my service-driven background.”

- Saber Ammori,

T-Mobile Premium Retailer

Always Connecting

We are a wireless company that puts human beings front and center. In fact, we are dedicated to
providing the best experience in wireless. We think about people when we offer our wireless plans,
choose our product line, and create our advertising. Likewise, it's just as important to connect to our
retailers as it is for us to connect to our customers. To us, connection is everything.

A Global Powerhouse
It helps to be one of the largest growth oriented wireless companies in the country with 11 percent of



the market share and a base of over 33 million U.S. customers. Did we mention we're part of one of
the top ten wireless providers in the world? As the U.S. operating entity of T-Mobile® International
AG, T-Mobile® USA offers strong financial support and the ability to leverage tried and true
international technologies like GSM and HSPA. This means that T-Mobile® products and services will
keep customers connected on a global scale with over 5 billion GSM subscribers in over 50 countries
worldwide.

Innovation Leaders

T-Mobile® USA continues its leadership position by delivering first-of-its-kind products and services
that our customers crave. That's why T-Mobile® is known for having the hottest product line in the
industry. Only at T-Mobile® can you find exclusive products such as Samsung Vibrant? and the
MyTouch? line. T-Mobile® was one of the first U.S. carriers with Blackberry, picture messaging, and
Android? technology, and the only carrier to create innovative services like myFaves, flexPay and
more. T-Mobile® also offers the broadest line-up of Android?-powered handsets.

We are driving the latest in innovation and allowing our customers to do more than ever before

As aretailer, you'll enjoy these benefits:

?No inventory purchase requirements

?Multiple & residual income streams

?No initial or continuing fees*

?Financial contribution for build out

?Training and education

?Real estate site assistance

?Low build-out costs

?Full T-Mobile® store signhage

?Unmatched customer experience

Our T-Mobile retailers earn revenue from many sources:

?Wireless phone activations

?Contract renewals

?0ngoing revenue from your customers' monthly services
?Special promotions

?Accessory sales

?Store service

?Prepay (pay as you go)

?Incentive programs especially for you






